Appendix

This appendix contains examples of cigarette atbnegtthat appeals to youth and minorities, as well
as specific menthol ads. In addition, there asealiexamples of tobacco industry documents that
highlight some of the points made in our respongbé FDA'’s request for information on youth and
minority marketing and on menthol marketing.

The advertisements included here are relativelgrmeexamples of tobacco advertisements containing
messages that appeal to youth. Unless otherwisel nall images in this appendix were found on
www.trinketsandtrash.orgnd were attained on 7/20/2010.

Marketing to Youth
Youth are clearly a main target of the tobacco #tdu Internal tobacco industry documents prove
this. Here is one example that states, “the bheardusiness is the high school student”:
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Mr. Curtis Judge
v Fllacls
FROM: T. L. Achay - Field 3 6,%
SUEJECT : Product Information fé

HMr. Judge, i1f you will look at my Sales figurea (attached},
vyou will note that NEWPORT KING SIZE is the #1 selling Lorxillaxd
trand, and NEWPORT BOX the #6 selling Lorillard brand in Field 3
for the year—to-date.

I know your immediate concern must be the "Lights” market:
Ro@ever, I alsc know the efforks placed into =everal trasfen
ryande mirar tha nack Ffaw wvaars

The success of NEWPORT has been fantastic Juring the pasc
feaw years. cur profile taken locally shows this brand being
parchased by black people (all ages}), young adults (usually

. collage age), but the base of our business is the high school
( studant.

Source: http://legacy.library.ucst.edu/




SURGEON GENERAL'S W, G: Smaking
By Pregnant Women May Result in Felal
Injury, Premature Binh, And Low Birth Weight.

SURGEDN GENERAL'S WARNING: Quitting Smeking
Kaw Greatly Redeces Serious Rivks t2 Your Health

The Marlboro Man



r » NEW «

CAMEL MENTHGOL

WANT.

This is a 2010 ad for a relatively new product, @a@rush, also known as Camel Cool Burst. This
product not only has the menthol flavor, it alse b novelty of having a “ball” of menthol liquidat
you crush before smoking to release the flavor.

In the next ad spread, Camel sponsored an indiemgmgram, again promoting the idea of
independence.




Young women and girls often find themselves targétsigarette ads:
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With fabulous savings from Virginia Slims. SUNNS
NIRGININ
SLNNS $ FIVE DOLLARS
NONE OTHER \\%ﬁg@lb\

SURGEON GENERAL'S WARNING: Smoking
Causes Lung Cancer, Heart Discase,
Emphysema, And May Complicate Pregnancy.

2007 direct mail piece

These two ads are from the successful Camel Nantpaign in 2007 and are clearly aimed at young
women. One study showed that as a result of Hiigpaign, the percentage of teen girls who reported
having a favorite cigarette advertisement incredseti0 percentage points, with Camel accounting for
nearly all of this increase, while no similar inese was found among teen males during the same
period.

SURGEON GENERAL'S

SURGEON GENERAL'S WARNING: Smoking b B

Pk For T

WARNING: Smoking By
Pregnant Women May Result
in Fetal Injury, Premature
Birth And Low Birth Weight.

By Pregnant Women May Result in Fetal
Injury, Premature Birth, And Low Binh Weight.

WILLAMETTE WEEK March 7, 2007 47




Marketing to Racial and Ethnic Minorities:

Once again, industry documents show that minoritemed an important piece of their business
strategy. Below is a Lorillard sales seminar doeaotrirom 1978 that reveals a laundry list of ways t
target their menthol brand Newport to the AfricaméYican community, including “tie-in with
black[s] — ‘we help them, they help us.” Targetu age 16+”

Source: Legacy Tobacco Documents Library. Lomlladune 9, 1978. Access Date: July 20, 2010.
Bates NO.: 84274935/4944. http://legacy.libracgfiedu/tid/anz30e00/pdf

Targeting African Americans:

These two advertisements are from a 2005 Camel @igmp

SURGEDN GENERAL'S WARNING: Quitting Smoking | PLEASURE
|

Now Greatly Reduces Senous Risks to Yo alth \

To
BURN



Virginia Slims ad from 2000

These are the cigarette packs
from the Kool Mixx Campaign
in 2004.

Below are the “X” cigarettes that were removed fribyrm market in Boston in 1995.

Source:
http://www.naaapi.org/
campaigns/1995.asp
Attained 7/20/2010




Targeting Hispanics

2001 Virginia Slims ad 2006 Kool ad

Targeting Asian Americans

Virginia Slims ad from 2001



Virginia Slims ad from 2000

Kool ad from 2005



Online and Social Media Advertising

Online and social media advertising has the paktdiconduct an end-run around advertising
restrictions and needs to be monitored very cdsefespecially since these are accessible by anyone
who has an account, regardless of their age. Winéiee pages are not necessarily sponsored by
industry, it is nevertheless important to point their existence, and access to youth that theseptte

This is the MySpace Marlboro page, where a hisbdtyre product is provided and the cigarettes are
given a “personality”.

Next, we see the Camel and Newport Fan pages @bbeak, which also give brand information:



Source for both imagesww.facebook.conattained 7/21/2010

10



Another area for concern online would be compugenegs and “virtual world” games where players
can buy and smoke cigarettes in the game. Ndteeifirst image the message that cigarettes “are

addictive and bad for your health, but make youwadibly sexy.” The second image was obtained by a
16 year old player.

Source for both images/ww.gaia.comattained 7/21/2010.
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Menthol Marketing
In the tobacco document below, a 1987 Brown andidktison document highlights just why menthols
make such a good introduction to smoking.

Source: http://legacy.library.ucsf.edu/
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Marketing Menthol to Youth
As with ads for regular cigarettes, menthol cigaratlvertisements contain messages that appeal to
youth. Messages may include being true, and Uelifigrent”, as in this Kool ad from 2006.

Teens want to make their mark, but at the same tti@ye also want to feel “connected”:

This Kool ad from 2003 employs cell phone
imagery and area codes to convey connections.
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“Freedom” is the key word in this 2009 ad.
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Marketing Menthol to Minorities:
Minorities smoke menthol cigarettes at dispropowie rates. Below are some examples of menthol
ads targeted at specific minorities.

Targeting African Americans:
On this page: a Kool ad and a Salem ad, both fro@3 2
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Here we see a Newport ad from 2009, and a 2004adthe Kool Mixx campaign.
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Targeting Hispanics:

To the right: a 2010 Newport ad —
note the new labeling on the
cigarette packages

Below left: a Spanish-language
Newport ad from 2003

Below right: a Spanish-language
Kool ad from 2005
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Targeting Asian Americans:

Kool ads from 2006 and 2005, respectively
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