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Zoom Tips

ATodayods sessi | s being recorded
A Recordings will be available via the NACCHO MRC Webpage
A Please Use the Chat Function.
A Please Use the Zoom Q&A Function
A Submit questions
A Comment on questions
A Upvote other questions
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Branding and Communications Strategies
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Using Social Media to Strengthen Your Bral

Kimberly Rodgers,
Communications Manager, NACCHO
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The Importance of a Strong Brand

AWhat is brand?
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Why Social Media?

- BREAKING NEWS -
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Establishing a Social Media Presence
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|dentify which Assign trained | Integrate social

channels your | staff to manage media into

audiences use social media | communications
most frequently channels plans

Establish social
media use
policies
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Building a Following

Alnclude social media info in standard communications

Kimberly Rodgers, MA (Pronouns: she/her/hers)

Communications Manager

National Association of County and City Health foicials|

Phone: 202-507-4258 | Fax: 202.280.1043 | krodgersi@naccho.org

JULY 7-9

www.NACCHO360.0rg

PREPAREDNESS
SUMMIT

March 31 - April 3| Dallas
2020
www.preparednesssummit.org

APromote social media verbally at public events (meetings, trainings)
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Building a Followin

ATag partners to broaden reach  AlLeverage relevant tweets to
promote activities/services

—A RIMRC v
£ @RIMRC
Our volunteers are so excited to be a part of this effort SW Virginia MRC e
with such amazing organizations like @WeberRenew. o @swwvamrc

#vaccination #VaccinesWork
Reach out to @swvamrc to set up a class! #REVIVE

€) Project Weber/RENEW @WeberRenew - May 22, 2019 @ VDH g oV @ MRC ASPR

Huge thank you to our partners at the @RIHEALTH and the @RIMRC for their help
making our #Hepatitis C testing and #HepA vaccination event such a success!
Dozens tested and vaccinated in celebration of Hepatitis Awareness Month

#HepAware19 #peersupport #harmreduction @HealthyPVD = Shatterproof @ShatterproofHQ Feb 19

Maloxone saves lives!
Learn about how it works, how to get it, and how to use it.

shatterproof.org/naloxone

8:22 AM - Feb 20, 2020 - Twitter Web App

3 Retweets 2 Likes

12:58 AM - May 23, 2019 - Twitter for Android
) NACCHO

reserve 2 Retweets 4 Likes
corps
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Building a Following

AUse graphics, photos, and videos

MCHD-MRC v / Preparedness Summit %
* @MCHD_MRC @prepsummit
It's M|l Winter Hazards Awareness Week Join NACCHO and hupdreds of public health
Prepare for #winter by keeping an emergency supply kit prepargdness professmnal.s for the 2019 Pre_paredn(_ess
in your car: Summit. On March 26-29 in St. Louis, share innovations
\/Jumper.cables and network with industry leaders from across the

nation. Register today at preparednesssummit.org.

/ Flares or reflective triangle #Prep19

 Ice scraper
 Car cell phone charger
 Cat litter or sand for better tire traction

ready.gov/car #BePreparedMacomb 1 o
- & L HEASONS
Ready

BUILD AN EMERGENCY CAR KIT PREPA DNES

For more tips visit www.ready.gov/car \ \

. w b

11:19 AM - Nov 5, 2018 - Twitter Web Client 5 Retweets 5 Likes

2 Retweets 1 Like IN HCC H O

National Association of County & City Health Officials

9:30 AM - Mar 5, 2019 - Hootsuite Inc.

|l View Tweet activity
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Planning Content

ADevelop acontent calendar

Social Media Content Calendar [Template] ¢

File Edit View Insert Format

~Fm P 100% v

SOCIAL NETWORK

5 % 0

DATE

Data Tools Add-ons Help

.Dg 123+ Source San.. «

TIME (EST) CONTENT TYPE

All changes saved in Drive
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SOCIAL COPY

NOTES (e.g., specific images, etc.)

FACEBOOK

INSTAGRAM
TWITTER

FACEBOOK
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04/06/2020

04/07/2020

04/08/2020

04/08/2020

11:00 AM EVENT RECAP

2:00PM VOLUNTEER SPOTLIGHT

12:00 PM EVENT ANNOUNCEMENT

G:00 PM EVENT ANNOUNCEMENT

MRC Workshop at Prep Summit

Volunteer of the Week/Month

Naloxone Training

Naloxone Training

Last week, we attended the MRC Leadership Summit at the 2020
Preparedness Summit. It was great to connect with others in the
field and take home some new skills and best practices! /A

Since joining our MRC Unit in 2018, Jane Doe has volunteered more
than 100 hours of service to support preparedness and response
efforts in our county. N/A

Everyone can play a role in preventing #opioid overdose - including

you! Join us on April 25th for a free overdose prevention training

where we'll teach you how to recognize signs of overdose and how

to use naloxone to save a life. wwwy.registerforthiswebinar.com
Overdose rates are up 10% in the last year, but you can play a role

in protecting our community! Join us on April 25th for a free

averdose prevention training where we'll teach you how to

recognize signs of overdose and how to use naloxone to save a life.  www.registerforthiswebinar.com

Include group photo from Summit

Include image of Jane Doe

Include training flyer graphic

Include photo from previous training
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https://docs.google.com/spreadsheets/d/1ZzBdICYhu5JZQJDZfIp5gNU7BD7Yzu9ajsHiHUxx2AE/edit?usp=sharing

Planning Content

AResearch and use relevant hashtags
AResponsspecific#COVID19,HurricaneHarveyAVoolseyFires
Alssuespecific#wildfires, #immunization, #flooding, #naloxone

AGeneral#medicalreservecorpsfemergencymanagementpreparedness,
#disasterrelief #disasterrecovery

AMake it fun

A Spotlight volunteers
AHighlight MRC accomplishments
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Overcoming Social Media Challenges

What if there are restrictions on who can post social media?
ARequest that MR@:lated posts be integrated into the social media calendar
AProvide your content calendar to the approved social media manager

2 Kl G AF 6S R2y QG KI @S GKS OIF LI 6 A
A Capabilities
A Solicit social medisavvy volunteers
A Share free courses/trainings to strengthen skillsets
A Capacity
A Establish a small social media volunteer team and rotate responsibilities
A Use scheduling tools, such ldsotSuiteor TweetDeck

ooooooooooooooooooooooooooooooooooooooooooooooo




Contact Information

Kimberly Rodgers
Communications Manager, NACCHO
Krodgers@naccho.org

https://www.naccho.org/communications/healtdepartmentcommunications
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