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Zoom Tips
ÅTodayôs session is being recorded

ÅRecordings will be available via the NACCHO MRC Webpage

ÅPlease Use the Chat Function.

ÅPlease Use the Zoom Q&A Function

ÅSubmit questions

ÅComment on questions 

ÅUpvote other questions
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Using Social Media to Strengthen Your Brand
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The Importance of a Strong Brand

ÅWhat is brand?

! ǇŜǊǎƻƴΩǎ Ǝǳǘ ŦŜŜƭƛƴƎ 
about a product/company
ÅInfluenced by perceptions 

and experiences

ÅReflects the face, 
personality, and values 
expressed by your 
organization

ÅWhy does brand matter?

ÅCredibility, trust, loyalty

ÅPartnership-building

ÅOrganizational culture



Why Social Media?

72% of adults in 
America use some 

type of social 
media 

More than half 

(55%) of adults 
get news from 
social media



Establishing a Social Media Presence

Identify which 
channels your 
audiences use 

most frequently

Assign trained 
staff to manage 

social media 
channels

Integrate social 
media into 

communications 
plans

Establish social 
media use 

policies



Building a Following

ÅInclude social media info in standard communications

ÅPromote social media verbally at public events (meetings, trainings)



Building a Following

ÅTag partners to broaden reach ÅLeverage relevant tweets to 
promote activities/services 



Building a Following

ÅUse graphics, photos, and videos 



Planning Content 

ÅDevelop a content calendar 

https://docs.google.com/spreadsheets/d/1ZzBdICYhu5JZQJDZfIp5gNU7BD7Yzu9ajsHiHUxx2AE/edit?usp=sharing


Planning Content 

ÅResearch and use relevant hashtags
ÅResponse-specific:#COVID19, #HurricaneHarvey, #WoolseyFires

ÅIssue-specific:#wildfires, #immunization, #flooding, #naloxone

ÅGeneral:#medicalreservecorps, #emergencymanagement, #preparedness, 
#disasterrelief, #disasterrecovery

ÅMake it fun
ÅSpotlight volunteers

ÅHighlight MRC accomplishments



Overcoming Social Media Challenges

What if there are restrictions on who can post social media?
ÅRequest that MRC-related posts be integrated into the social media calendar
ÅProvide your content calendar to the approved social media manager 

²Ƙŀǘ ƛŦ ǿŜ ŘƻƴΩǘ ƘŀǾŜ ǘƘŜ ŎŀǇŀōƛƭƛǘƛŜǎκŎŀǇŀŎƛǘȅ ǘƻ ƳŀƴŀƎŜ ǎƻŎƛŀƭ ƳŜŘƛŀΚ 
ÅCapabilities
ÅSolicit social media-savvy volunteers 
ÅShare free courses/trainings to strengthen skillsets

ÅCapacity 
ÅEstablish a small social media volunteer team and rotate responsibilities
ÅUse scheduling tools, such as HootSuiteor TweetDeck



Contact Information

Kimberly Rodgers
Communications Manager, NACCHO 
krodgers@naccho.org

https://www.naccho.org/communications/health-department-communications
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