
STI Marketing: How to 
Jumpstart Your Marketing 
Campaigns
Tuesday,  April 2, 2024 



Agenda
• Overview of Marketing/Comms Webinar Series 

• Quick Housekeeping 

• KFF Social Impact Media Presentation, Robbyn Kistler

• Cobb & Douglas Public Health Presentation, Rachel Franklin

• Northwest Health District Presentation, Cameron Berard  

• Three Rivers Public Health Department, Anne Garinger 

• Q&A



Marketing/Communications Webinar Series 

• Purpose: To provide health departments with information, support 
and resources for digital marketing and communication efforts 
related to HIV, STI, Harm Reduction, and Refugees, Immigrants, and 
Migrants (RIM) programs. 

• Upcoming Sessions
• STI Marketing Office Hours Session

• Wednesday, May 22nd at 2pm EST
• Harm Reduction and RIM sessions coming in summer 2024!



Quick Housekeeping

• All participants are muted, and cameras are turned off.
• Please hold all questions until the end.

• Feel free to add to Q&A during presentations by clicking “Q&A” and typing 
your question.

• You can also engage during that part of the session by raising your hand 
by clicking “raise hand” at the bottom of your screen.

• To enable the live caption feature, you can access this feature by 
clicking on “caption” at the bottom of your screen.

• This webinar is being recorded and will be made available following 
today’s session.

• ENJOY the session!



KFF Presentation, Robbyn Kistler
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GreaterThan.org/Materials



Help Get Out Info about STIs
1. Post to social media (tag #GreaterThanSTIs)
2. Embed or link on websites 
3. Show in clinics and at events
4. Include in e-newsletters
5. Train staff to start conversations with clients
6. Buy digital ads



Post on Social Media 



Reach your community with paid 
advertising on digital media 
platforms with any size budget.

Digital Marketing



Stay 
Connected!

@GreaterThanHIV

GreaterThan.org

GreaterThan@kff.org 



Cobb & Douglas Public Health 
Presentation, Rachel Franklin



STI PREVENTION 
SOCIAL MEDIA CAMPAIGNS

Rachel Franklin, MPH, CIC
Epidemiology & Infectious Disease Director

April 2, 2024



Campaign #1 – Winter 2022/23
“Don’t Stress the Test”



Media Overview

Media Tactics:

● Video Campaigns
○ Instagram
○ TikTok
○ Snapchat 

● Streaming Audio

Targeting: 

● Male and Female
● 13-25 yr olds 
● Zip codes in Cobb and 

Douglas counties with 
highest STI rates

LIVE DATES: 11/28/2022 - 1/31/2023 

PURPOSE: Develop a media campaign to increase awareness of STIs: 
educate teens/young adults that are sexually active on the risks of STIs 
and encourage them to get tested. 



Key Stakeholders

• District leadership – Health Director, Public Information 
Officer (PIO), STI Epi Program Manager & Epi Director

• DPH STI Epi – provided grant funds used for campaign
• Contracted company - Odonnell Company

Process
• Epi shared local STI stats 
• PIO created new CDPH webpage & tracking metrics
• Several brainstorming meetings 
• Company created the social media ads 
• Edits + final approval by district leadership



Frame 1
Opens with cutout of teen, grunge 
elements in background. Stop 
motion style.
Paper texture adds to the energy 
and motion elements.

Frame 2
Words come into focus and slide 
onto screen

Frame 3
Girl and post it note shift out of focus 
and color. Words repeat and stamp 
with sound fx to energetic music

Frame 4
Stamped words fade out and one 
statement remains including the url 
with mic drop sound fx.



Video 1 Video 2 Video 3



Results
● Total Instagram Impressions: 1,445,507

● Reach: 737,377 (viewing the 15 sec. 
videos)

● Total Snapchat Impressions: 468,817
● Reach: 148,775, with 113,781 

completing the 15 sec. video

● Total TikTok Impressions: 916,103
● Reach: 123,327, with 47,322 

completing the 15 sec. video

● Total Streaming Audio Impressions 
(iHeart radio): 251,977

3,082,404
Total 

Impressions



Campaign #2 – Fall 2023
Congenital Syphilis Prevention



Media Overview

Media Tactics:

● Videos & posts campaigns
○ Facebook
○ Instagram
○ TikTok
○ Snapchat 

Targeting: 

● Females
● 15-45 years
● Those pregnant and 

seeking to be pregnant
● Zip codes in Cobb and 

Douglas counties with 
highest STI rates

● English & Spanish 
speaking

LIVE DATES: 10/23/23 – 12/22/23 

PURPOSE: Encouraging child-bearing females to get a syphilis test before 
and during pregnancy and advertising CDPH prenatal care services for 
those uninsured 







Results
● Total Facebook/Instagram Impressions: 

31,700
● Reach: 15,389

● Total Snapchat Impressions: 1.1 million
● Reach: 8,948

● Total TikTok Impressions: 1.2 million
● Reach: 6,800

● Spanish-speaking ads had 268,000 
impressions across Snapchat and TikTok, 
with 1,902 total clicks 

● CDPH new webpage (only accessible 
directly from the ads) was in the top 4 
while the campaign was live.

2.4 million
Total 

Impressions



Northwest Health District Presentation, 
Cameron Berard  



GEORGIA DEPARTMENT OF PUBLIC HEALTHNORTHWEST HEALTH DISTRICT

STD Social Media Campaign

NACCHO/KFF STI Marketing Webinar / 04/02/2024 / Cameron Berard MPH

NORTHWEST HEALTH DISTRICT



GEORGIA DEPARTMENT OF PUBLIC HEALTHNORTHWEST HEALTH DISTRICTNORTHWEST HEALTH DISTRICT

About me

• Emory Fellow Epidemiologist

• MPH at East Tennessee State University

• Worked at District 1-1 Department of Public 

Health since August 2023



GEORGIA DEPARTMENT OF PUBLIC HEALTHNORTHWEST HEALTH DISTRICT

Funds

• Georgia Department of Public Health (GA DPH) provided funds to promote awareness 

and education towards STDs

• Funds could be used for STD promotion and awareness

• 50% of funds went to target MSM 

• 50% of funds targeted pregnant women

• Kaiser Family Foundation (KFF) has partnered with the GA DPH before

• STD Social Media Campaign



GEORGIA DEPARTMENT OF PUBLIC HEALTHNORTHWEST HEALTH DISTRICT

Background 

• Syphilis is increasing, especially in pregnant women

• Public health priority

• Congenital syphilis

• 937% increase from last 10 years
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GEORGIA DEPARTMENT OF PUBLIC HEALTHNORTHWEST HEALTH DISTRICT

Target Populations
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Congenital Syphilis Pregnant women w/ syphilis

• Susceptible populations:

• Men who have sex with men (MSM) and 

pregnant women

• Northwest Georgia is also experiencing this issue



GEORGIA DEPARTMENT OF PUBLIC HEALTHNORTHWEST HEALTH DISTRICT

Campaigns

Goal: promote STD testing to target populations

• November-December 2022

• Grindr and Google Display Network (GDN)

• 1.7 million impressions

• 29,000 clicks

• 28,000 pageviews

• May 2023

• Grindr, GDN, and YouTube

• 6 million impressions

• 23,000 clicks

• 3 out of every 5 viewers watched the video to 

completion



GEORGIA DEPARTMENT OF PUBLIC HEALTHNORTHWEST HEALTH DISTRICT



GEORGIA DEPARTMENT OF PUBLIC HEALTHNORTHWEST HEALTH DISTRICT

Challenges

• How the ads influenced our target 

populations

• Could only pull data from our health 

departments

• Urgent cares or private practice

• Cannot get into specifics
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Three Rivers Public Health Department, 
Anne Garinger 



Using digital media to encourage testing for 
chlamydia/gonorrhea among adolescents. 

Anne Garinger, MPH
Health Educator

Three Rivers 
Public Health Dept. 



3RPHD



Sources:
CDC, NE DHHS

TITLE V MCH 
BLOCK GRANT



DIGITAL MEDIA CAMPAIGN

Social Media 
Ads

Geofencing

Targeted 
Display

TrueView/
Pre-rollCTV/OTT



DIGITAL MEDIA CAMPAIGN



SOCIAL MEDIA ADS

Shopping for clothesStudying





the results

SOCIAL MEDIA ADS

3085 link clicks

33,392 reached

1.24 million impressions

$2.43 average CPC

$7500 ad spend



Geofencing

Targeted Display

 

OTT Ads

CTV Ads

Youtube Trueview

Pre Roll 





http://www.youtube.com/watch?v=M7ZvuFDL7HE


Product Total Impress Total Clicks CTR

Display 338,974 413 .12%

Geofence 336,446 426 .13%

PreRoll/TV
iew

139,416 256 .18%

CTV/OTT 101,562 NA NA

916,398 1095 .12%

the resultsDIGITAL MEDIA ADS



the resultsOTT/CTV

101,562
73,538

182
impressions

completions Household 
site visits

72.4%
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Select “Q&A” to add questions. 

Q&A



Thank you!

Next session is Wednesday, May 22nd at 2pm EST
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